
Summary of Health Consumer Organisations Support - CSL Seqirus 2024
For the period: 1 January 2024 to 31 December 2024

Company: Seqirus Australia Pty Ltd

Name of Health Consumer Organisation Description of and/or purpose of support
Nature of support (monetary value or 

equivalent) or description of non-financial 
support

Allergy & Ananaphylaxis Australia Disease state awareness for the Allergic Rhinitis Campaign, during the allergic rhinitis season from approximately 
November 2024 to February 2025.

$5,000

Hearts4Hearts Cholesterol Awareness Week $10,000

Heart Support Australia Heart Support Australia have an existing campaign called “Know your numbers, treat your risk”, which aims to 
educate patients on the values of their cholesterol profile to empower them in their shared-decision making with 
clinicians. Currently, the Vazkepa strategy has been focused on raising awareness of triglyceride-associated 
residual cardiovascular risk with clinicians, however triglycerides are not well understood by patients. Heart 
Support Australia have requested support to update their campaign to educate patients on triglyceride values and 
the association with cardiovascular events, to facilitate better shared decision making for our target patient group.

$20,000

Kidney Health Australia The development of a suite of education for HealthCare professionals on common issues in Chronic Kidney Disease 
(CKD) and the sponsorship of the 2024 Red Socks Run (RSR) from 1 October - 31 October, 2024.

$55,000

Patient Voice Initiative Incorporated 2024 Patient Voice Initiative Gold Sponsorship Proposal. 
Support patient advocacy organisation to educate patients/organisations to promote the patient voice as part of 
the health technology assessment decision making process. 

$15,000
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